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Social media done effectively drives 
measurable outcomes — leads, sales, revenue. 
We start with goals and build plans the 
generate results for brands and corporations.

We are not a set-it-and-forget-it social media 
agency. The best outreach happens in real 
time, daily. Optimizing, monitoring, engaging.

WideFoc.us constantly sharpens its arsenal of 
knowledge and tactics for effective strategic 
communications.

We’re ready to help you meet your goals.

WHY WIDEFOC.US?



WHAT OUR CLIENTS ARE SAYING…



ABOUT WIDEFOC.US SOCIAL MEDIA
➢ Founded by Eric Elkins in 2007, WideFoc.us specializes in deploying organic and paid 

social media strategies based on target audiences and business goals, with 18 years of 
experience working with B2B and B2C brands across the US and North America.

➢ We manage consistent, strategic organic content posting aligned with AI search 
optimization that’s supported by last-minute updates as needed. Our paid campaigns 
increase the metrics that matter — from visibility and reach to fan growth to ticket sales.

➢ Our full-funnel approach starts by increasing brand awareness while generating visibility 
with key target audiences and related gatekeepers, and moving into performance 
metrics like website traffic, email signups, lead generation, and conversions.

➢ Because we are a real-time social media agency, we monitor channels for questions, 
comments, and feedback — responding as needed to improve communications and 
customer service.

➢ We specialize in working with unique, complicated, and impactful brands looking to 
increase their visibility with particular audiences.



YOUR WIDEFOC.US TEAM
Our team-based approach means your social media never goes on vacation.

ERIC 
ELKINS

Founder, Chief 
Strategist

Eric oversees 
strategy and reviews 
content as our work 
with you ramps up. 
And he’s always 
available for 
questions and 
updates.

KATIE 
SEIFFERTT 

Director of 
Operations

Katie handles 
onboarding, admin 
access, and 
payment setup. She 
ensures we stay 
compliant with the 
statement of work.

AMANDA 
DUNLAP 

Director of Client 
Strategy & 

Relationships

Amanda is your 
primary 
point-of-contact to 
provide strategic 
guidance and keep 
lines of 
communication 
open and effective.

MOLLY 
HOWELL 
Ad Strategist

Our paid social 
strategist is our 
secret weapon, 
ensuring that ad 
spends drive the 
measurable 
outcomes our 
clients count on.

Community Manager 
/ Content Writer

Your dedicated 
community manager 
will absorb brand 
guidelines, monitor 
your social channels, 
and engage with 
your fans and 
followers to keep 
things active and 
positive.

PAIGE FARIAS
Graphic Designer

Our graphic designer 
may be assigned to 
learn your brand 
aesthetic and convey 
it through 
development of 
social media-friendly 
creative assets.

RIMA
PARIKH
Copy Editor

Ensures every post, 
tweet, blog post, ad 
campaign, and 
other content is 
well-written, 
strategic, and 
matches the voice 
of the brand.



DISCOVERY
Launch & Discovery Meeting

“We always start with target 
audiences and business 
goals when developing 
strategies — who do you 
want to reach and what do 
you want them to do?”
Eric Elkins, Founder, Chief Strategist

Content Plan

Social Channel Optimization



THE DISCOVERY PROCESS
1. LISTEN
Work with stakeholders to gain a 
thorough sense of priorities, 
brand voice, target audiences, 
competitors, current online 
presence, and long-term goals.

2. PLAN
Develop a content calendar to 
establish paid and organic 
content strategy. 



A strong mix of content types improves AI search results, encourages 
engagement, and builds trust with your target audiences.

CONSISTENT, STRATEGIC CONTENT

OWNED CONTENT:
Posts (copy, creatives, 

images, videos) about the 
brand link back to website 

and are essential to 
AI/search engine 

optimization and website 
traffic.

EARNED CONTENT, like media 
coverage, profiles of 

leadership, reviews, and 
mentions by partners and 

collaborators builds credibility 
for the brand and gives 

placements more reach and 
impact.

CURATED CONTENT:
Interesting and trustworthy 
media articles, blog posts, and 
social content drive interactions 
on social media while developing 
a sense of community by tagging 
sources and bringing them into 
the conversation.

PAID CONTENT: 
Optimizing ads and 
advertorial to be social 
media-friendly and 
repurposing them across 
platforms increases the value 
of your spend on creative 
assets.



OPTION: SOCIAL MEDIA AUDIT

INITIAL DISCOVERY SESSION
We speak with stakeholders to gain a thorough sense of 
priorities, target audiences, competitors, current online 
presence, and long-term goals

SOCIAL MEDIA CHANNEL AUDIT
Deep-dive of your current socials — what’s effective, what 
could be improved

SOCIAL MEDIA COMPETITIVE SCORECARD
A comparative analysis of your brand activity on social 
compared to competitors or other orgs with similar target 
audiences.

INSIGHTS & RECOMMENDATIONS
A breakdown of recommendations to elevate your social 
media and drive results

CONTENT CALENDAR
We develop a proposed content calendar to build trust 
and improve AIO 

We’ll work quickly to achieve an understanding of your brand to get a better idea 
of who you’re trying to reach and your true value proposition.



LAUNCH / 
IMPLEMENTATION



● Targeted primarily toward Gen-X and Baby 
Boomers

● Presence here serves the purpose of 
proving legitimacy and an established 
brand

● Informational content, events, engaging 
curated content, company/product updates

● Slightly more formal than Instagram or 
TikTok — not as formal as LinkedIn

Post content (owned and 
curated) targeted toward Baby 
Boomers and Gen X audiences. 
Monitor daily for questions and 

comments.

Deploy targeted advertising for 
visibility and to drive website 

traffic from key audiences.

Curate content and tag 
strategic partners, the media, 
and other related gatekeepers 

to get their attention and 
maintain buy-in.

FACEBOOK:
Messaging that 
appeals to 
Boomers and 
Xers



Post images and videos to 
build brand awareness and 

generate trust.

Use Instagram Stories and 
Reels for real-time 

engagement, conversions, 
and reach.

Optimize hashtag usage to 
build an audience and 
increase visibility while 

tagging influencers and 
partners.

Improve organic 
engagement by following, 
liking, and interacting with 

relevant Instagram users 
daily.

Use targeted advertising to 
drive visibility, 

engagement, and website 
clicks.

● A wide range of audiences from Baby 
Boomer/Gen-X to Millennial and Gen-Z

● Presence here serves the purpose of company 
culture, displaying pop culture relevance, staying 
up to date with trends, displaying visual brand 
identity and aesthetic, giving the brand a 
personality, and providing information in a fun and 
engaging way

INSTAGRAM:
Scroll-stopping 
content



Develop and share content 
that  demonstrates industry 

leadership and builds 
awareness with B2B 
decision-makers and 

connectors.

Post owned content and 
curated posts (from list of 

trusted sources).

Option to optimize 
leadership profiles and 

provide weekly post 
content.

Improve engagement by 
jumping into relevant industry 

conversations.

Use LinkedIn advertising to 
increase awareness and drive 
qualified website traffic and 

leads.

● Targeted toward business professionals 
with an active online presence

● Formal and sophisticated tone
● Ideal environment to promote thought 

leadership and industry expertise as a 
way to set you/your company apart

● Content should include company 
updates, industry insights, job listings (if 
applicable), informational content, and 
lead-generating sources.

LINKEDIN:
Thought 
leadership, 
B2B customer 
acquisition



Grow B2C brand 
presence by creating 

inspirational pinboards 
for relevant audiences.

Update boards regularly to 
engage target audiences in 
sharing. Include callouts to 

partners and brand 
ambassadors.

Encourage customers 
and others to share their 

images.

Optimize linking and 
image strategies to drive 

traffic and awareness.

Use targeted Pinterest 
advertising to build 

audiences and website 
traffic.

● Inspirational, informational, and visually 
driven content performs best on Pinterest

● Lean on blog posts, infographics, 
quotes/testimonials, video, and other visual 
methods for sharing useful and highly 
searched information

● Target audience is predominantly women  

PINTEREST:
Aspiration 
and 
inspiration



TIKTOK
Create a calendar of 

owned TikToks for each 
month (activities, “good 

fors,” how-tos).

Post a new piece of 
owned video content 

each week, launch 
challenges (or 

participate in them).

Recruit engaged users to 
tag the brand in their 

TikToks.
Pin earned TikToks to 

channel.

Develop influencer 
campaigns to increase 

viral reach.

● Captures the Gen Z zeitgeist 
and is the most popular 
platform for teens and young 
adults, though mainstream 
user base continues to grow

● Ideal environment to promote 
user-generated content, brand 
partnerships, customer 
interactions

Fun and folly



Assess new social 
channels like Reddit, 

Threads, and Bluesky for 
engagement and 

brand-building potential.

Build a content plan 
and posting cadence to 

match the form, 
function, and identified 

channel audiences.

Follow relevant users 
and engage in a 

platform-appropriate 
way to build an 

audience.

Share visual content 
and graphic design 

for a compelling 
presence.

Develop growth 
strategies to gain 

more organic 
visibility.

Report, refine, and 
determine 

effectiveness and 
worthiness of 

channel presence.

EMERGING CHANNELS:
Testing and 
Proposing



INFLUENCER MARKETING

Design the 
campaign and 
identify KPIs to 
measure 
campaign 
success.

Identify key 
influencers 
who match 
personas and 
will represent 
the brand in a 
positive way.

Design and 
execute all 
outreach materials 
including branding 
guidelines, email 
templates, SOWs, 
and meeting 
agendas that 
uphold FTC 
guidelines. 

Create and 
execute 
campaign 
content with 
the content 
partner, 
including post 
content, 
captions, 
stories, videos, 
and other 
marketing 
materials.

Use paid 
campaigns on 
partner and 
brand social 
channels to 
increase 
impressions and 
improve CPMs

Monitor and 
present 
campaign 
performance 
using our 
pre-determined 
KPIs. 

Full-service management 
from personas to fulfillment



OUTSOURCE UGC CONTENT 

Design campaign 
brief for use on 
Billo.

Assess content 
creators who 
pitch content 
development.

Coordinate 
product 
fulfillment and 
deliverables 
between the 
brand and 
creators, as well 
as payment.

Put content 
created to 
work across 
social 
channels. 

Use paid 
campaigns on 
brand social 
channels to 
drive 
impressions and 
website traffic.

Measure 
outcomes and 
costs to 
improve future 
Billo campaign 
effectiveness.

We deploy Billo — a content creator tool — to generate 
affordable, targeted, user generated-style video content with 
rights retained by the brand for use on social.



OPTION: LINKEDIN THOUGHT LEADERSHIP
We build trust and establish executives’ interactions with industry decision-makers

Optimize exec/sales 
team profiles to tell a 
unified, tailored 
brand story.

Craft relevant post 
content and share 
authoritative resources 
that resonate with 
relevant business 
audiences for LI profiles.

Increase interactions with 
decision-makers and 
conduct real-time 
engagement on 
appropriate channels, 
escalating leads to the 
sales team.



OPTION: CONTENT SUPPORT

Brand updates, partner features, team profiles, new 
developments, best practices, FAQ, etc.

Branded Blog Posts

Industry trends, lifestyle connections, related news 
and local events 

SEO/AIO-focused Blog Posts

We can work with your team to develop a blog plan that 
improves AIO and SEO and informs website visitors.  



STARTER: SOCIAL MEDIA COACHING

CARDS-ON-THE-TABLE LAUNCH MEETING
Our needs analysis with members of our team allows for a 
custom consulting plan designed for your organization.

CONTENT STRATEGY AND CALENDAR
We’ll devise content pillars and priorities and provide a 
calendar template to keep things consistent.

ONGOING COACHING
Each meeting is organized around key team needs aligned 
with structured best practices for effective social media.

MONTHLY REPORTING
Your custom reports break down your brand’s social media 
performance and inform your ongoing coaching plan.

PAID SOCIAL
While your team handles in-house organic content creation 
and posting, we’ll manage sophisticated paid campaigns 
designed to drive revenue.

Entry-level coaching and consulting services will help your in-house team build 
out and manage strategies and a content plan for effective results.



PAY TO PLAY

Build Visibility and Reach
➢ Brand awareness campaigns for ad-recall lift
➢ Sponsored content and boosted posts for 

increased engagement with key 
decision-makers

Increase Fans and Followers
➢ Facebook/LI follower campaigns to increase 

the audience base and improve targeting
➢ Instagram profile view campaigns

Drive Clicks, Leads, Conversions
➢ LinkedIn and Meta website traffic, conversions, and form-fill 

campaigns 
➢ Pinterest conversion campaigns
➢ Test campaigns on Reddit using Meta targeting
➢ Time-limited focused campaigns (geo targeted and 

promo-focused, special offers, seasonal)

With organic reach less than 1.5%, well-designed paid social campaigns are essential 
for growth, visibility, and inbound lead generation.



REPORTING
Monthly strategy meetings
We’ll meet every month to walk through 
your insights report, share what’s been 
learned, and work together to strategize 
content and campaigns for the coming 
months.
Metrics may include

➢ Growth of audiences and reach
➢ Engagement (likes, shares, comments, 

clicks)
➢ Referring traffic to specific pages on the 

website
➢ New leads/conversions from social channels
➢ Mentions in online media (SSOV)
➢ Search ranking
➢ Influencer/media mentions



PRICING STRUCTURE 
SERVICES PRICING

SOCIAL MEDIA AUDIT 
• Launch meeting and strategy sessions
• Full social media channel audit
• Social media competitive scorecard
• Insights and recommendations
• Content strategy and calendar development
• Paid social recommendations

Starting at $2,750

DONE-FOR-YOU SOCIAL MEDIA SUPPORT 
• Optimize social channels
• Ongoing content strategy development
• Content creation
• Posting across channels
• Design creative assets as needed
• Leverage “ambassador”/tagged content consistently
• Real-time monitoring and engagement
• Monthly reporting meeting
• Emails, phone calls

Starting at $4,500/month

STARTER: SOCIAL MEDIA COACHING/STRATEGY 
• Overall strategy and a monthly content calendar
• Feedback and guidance to improve quality
• Up to four hours per month
• Monthly analytics reporting and meeting
• Emails, phone calls

Starting at $2,500/month

OPTION: INFLUENCER MARKETING
• Full management of campaigns
• Influencer payments

Starting at $2,500/month

SOCIAL ADVERTISING 
• Sponsored content and boosted posts
• Brand awareness campaigns
• Website clicks campaigns
• Conversions and lead-gen

20% of spend

PRICES SUBJECT TO CHANGE 

PAYMENT TERMS:
➢ Pricing may be adjusted if 

scope changes at a rate of 
$300 per hour, with client 
approval

➢ Audit fee is due in full when 
statement of work is signed

➢ Retainer is billed in advance, 
on the 1st of the previous 
month, net-15

➢ Client credit card used for ad 
spends

➢ Late fee: 15% for every 30 days 
unpaid



CASE STUDY: SHEA HOMES 
BACKGROUND
Shea Homes is a homebuilder of 
award-winning master-planned communities 
with amenities that align with their natural 
Colorado surroundings. Shea needed a partner 
to manage their social media to drive 
impressions, website clicks, and real estate 
sales across multiple communities.

A customer of  WideFoc.us for 13 years,  
managing 13 social media sites currently — 
samples listed below.

➢ https://www.facebook.com/SheaHomesCO
➢ https://www.instagram.com/SheaHomesCO
➢ https://www.pinterest.com/sheahomesco/
➢ https://www.instagram.com/thecanyonsliving/
➢ https://www.instagram.com/solsticecolorado/
➢ https://www.facebook.com/profile.php?id=100076350666484

CONTENT
With a combination of compelling images 
and video posts, Reels and Stories, and 
Pinterest pins, along with strategic paid 
campaigns, WideFoc.us builds targeted 
audiences and drives thousands of website 
clicks every month.

STRATEGY
Since 2012, WideFoc.us has deployed social 
media to create a sense-of-place for each 
new community on Facebook and Instagram 
(as well as main Shea Homes Colorado 
channels including Pinterest), using a mix of 
owned, curated, and paid content to stop the 
scroll. We’ve honed strategies over the years 
to increase model home tours and sales.

ENGAGEMENT
● Real-time engagement to ensure 

each new online community is vital 
and active

● On-site visits for content creation
● Monitoring for questions and 

comments 
● Blog posts for community 

engagement & SEO/AIO

PERFORMANCE & 
LEARNINGS
We continue to learn from data, changes in 
target audience behavior, and content trends 
to hone the visual stories that build interest, 
drive interactions, and generate community 
connection.

2024 Highlights: 
➢ 27,000 website clicks 
➢ 1.4 million impressions

http://widefoc.us
https://www.facebook.com/SheaHomesCO
https://www.instagram.com/SheaHomesCO
https://www.pinterest.com/sheahomesco/
https://www.instagram.com/thecanyonsliving/
https://www.instagram.com/solsticecolorado/
https://www.facebook.com/profile.php?id=100076350666484
http://widefoc.us
http://widefoc.us


CASE STUDY: SHEA HOMES 
CONTENT
With a combination of compelling images 
and video post, Reels and Stories, and 
Pinterest pin and strategic paid campaigns, 
WideFoc.us builds audiences and drives 
thousands of website clicks every month.

http://widefoc.us


CASE STUDY: GLOBAL ANTI-PIRACY COALITION 

BACKGROUND
A global coalition of film studios, content 
creators, law enforcement, and streaming 
services work through this organization 
(confidential) to fight digital piracy and make 
consumers aware of the perils of unlawful 
downloads.

This client requires us to be accessible days, 
nights, and weekends as new stories emerge. 

Their goals are to generate awareness, build 
their member roster,  and promote safety via 
increases in impressions, interactions, and 
website clicks.

Starting in late-2024, WideFoc.us has 
managed posting and real-time engagement 
on X and LinkedIn. 

CONTENT
To capture the attention and buy-in of 
complex audiences — potential members 
(movie studios, law enforcement agencies, 
content producers.), the media, and 
consumers worldwide, we use real-time 
updates, infographics, and stories on 
LinkedIn and X daily.

STRATEGY
WideFoc.us is creating an online presence 
that appeals to global audiences — to 
educate and inform everyone from studio 
heads to streaming consumers — and 
generating awareness with potential B2B 
members. Using owned and curated posts 
alongside timely updates creates a sense of 
value and urgency, while paid campaigns 
drive traffic and visibility.
ENGAGEMENT
A combination of curated content about 
digital piracy, updates about streamer 
takedowns, and educational posts and 
videos builds thought leadership and 
awareness.

PERFORMANCE & 
LEARNINGS
We’ve created new processes around 
monitoring and communications to serve this 
client’s changing needs.

Highlights as of June, 2025: 
➢ 2.4 million impressions
➢ 15,643 website clicks
➢ 8,500 post engagements

http://widefoc.us


CASE STUDY: GLOBAL ANTI-PIRACY COALITION 

CONTENT
With a combination of compelling images 
and video post, Reels and Stories, and 
Pinterest pin and strategic paid campaigns, 
WideFoc.us builds audiences and drives 
thousands of website clicks every month.

http://widefoc.us


Thank you!

ERIC ELKINS
(303) 808-9238

eric@widefoc.us  

mailto:eric@widefoc.us

